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Ottawa Business Journal – Print Edition

Why OBJ Print Advertising

• Proven, effective media; build your brand, generate leads
• Portable and convenient
• Valuable resource for target audience, ensures visibility to right audience 

in the right place at the right time
• Weekly publishing facilitates effective, efficient use of marketing budgets
• Print works well with other marketing media; broadcast, web, events

Advertising Options

• Display advertising
- ultimate flexibility (size, position, frequency)

• Front page advertising
- premier positioning, ideal for brand visibility

• Location specific opportunities
- Premium positions (guaranteed positioning charge may apply)
- For the Record section
- Feature pages
- List page and opposite page
- Page earlugs

• Corporate profiles 
- Brand your company as a leader
- Sell your expertise
- Highlight your people

• Special reports
- Editorial focus (see editorial calendar)
- Custom informational supplements   
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COMMERCIAL SPACE

Ottawa’s Commercial REALTORS® are members of the OttawaReal Estate Board - giving themaccess to Web-based tools to marketyour commercial proper ty or f indone that best suits your needs.

www.investinontario.com/realestate

www.icx.ca
Can also be accessed through www.REALTOR.ca (formerly MLS.ca)

REALTORS® & clients can network with professionals from across Ontario

It wi l l make the difference.

Choose a REALTOR®

www.OttawaRealEstate .org

To find a Commercial REALTOR®
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Contacts

Chuck McCloskey
Call: 613-748-6789
email: chuck.mccloskey@enbridge.com
Luigi Pisani
Call: 613-748-6794
email: luigi.pisani@enbridge.com

How to save a bundle at our expense.
There are countless ways to reduce your energy costsand increase your profits — and we’llbe more than happyto show you how. At Enbridge Gas Distribution, we’recommitted to helping our business customers use naturalgas as wisely as possible. At no charge we’ll help you withEnergy Efficiency Incentives, free technical advice, and aBusiness Associate Network.

Call now and arrange a complimentary meeting with oneof our consultants at your convenience.* You’ll be amazedhow much you can save — in energy and profits.

www.enbridge.com/business
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BUILDING CLEANINGCOMPANY LIMITED

A name to trust

• Green cleaning solutions• Customized contract cleaning• Complete commercial, industrial and high-tech cleaning serviceswww.domuscleaning.cominfo@domuscleaning.com
613-741-7722

ISO 9001:2000 Certified
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Rate your local businesses andservices at weblocal.ca.Find the best places, review themand share your experiences

Where’s the
best sushi on
Somerset?

Morguard proposesmassive expansion to St. Laurent Centre
Long-term plans could include new office towers

By Peter Kovessypeter.kovessy@transcontinental.caO ttawa’s largest shopping centre wants to become evenbigger.
Morguard Investments, owner of the St. Laurent

Centre, laid out its vision for an expanded shopping mall in
a rezoning application filed with the city.The proposed development, which officials say would
cost “north of $200 million,”inc ludes a new two-storey,164,500-square-foot Sears store, anew one-storey, 80,000-square-foot department store anchor ten-ant and an additional 233,700square feet of retail space.The expansion would spreadthe mal l to the west , whereMorguard has acquired threeparcels of property: the site of theformer Coca-Cola bottling anddistribution facility, which wasdemolished several years ago, aswell as the TD Waterhouse office building and the EMCO

distribution facility, both of which would have to be torn
down.

Morguard would also relocate and realign Coventry
Road to the west to accommodate the expansion.While there are many factors that can affect the project
timeline, Morguard’s executive vice-president of retail,

Scott MacDonald, says the first expansion phase will ideal-
ly be completed by 2012.“St. Laurent, properly developed and expanded, has the
potential to be one of the top 10 properties in the country,”
he says.

In the longer term, Morguard says the site could accom-
modate other commercial buildings, including two six-
storey office towers immediately north of Highway 417adjacent to the west side of themall, an office tower in the north-east corner of the shopping centreand stand-alone retail buildings.There is also the potential toredevelop the parking garagefronting St. Laurent Boulevardinto mixed-use buildings contain-ing ground-level retail and officesabove.

If Morguard does proceed withthese plans, it would add addition-al office inventory in a neighbour-hood already slated for massive
commercial infill.

Earlier this year, the federal government purchased a
prime 29.6-acre development site on the opposite side of
Highway 417 that experts say could eventually feature
between one million and two million square feet of office
space.

continued on page 18

The owners of the St. Laurent Centre hope to expand the mall by almost 329,000 square
feet of leasable space. Photo by Etienne Ranger

St. Laurent, properlydeveloped and expanded,has the potential to be oneof the top 10 properties in
the country.
Scott MacDonald

Executive vice-president, retail,Morguard Investments
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Ottawa Business Journal – Print Edition
• Focused content specific to key industry sectors in the Ottawa market
• Capitalize on reader interest in specific topics
• Consistent schedule conducive to effective, efficient use of marketing budget

Feature Page Frequency Description

Business of Every week What goes on behind the scenes in the procurement process? 
Government Find out what happens when businesses sell to the government, 

be it federal, provincial or municipal procurement.

Executive Lifestyle 1st week Discover the finer things Ottawa has to offer by sampling the 
each month region's classiest homes and most intimate dining spots – all with

a little high-level financial advice on the side.

In the Green 1st week Find out how Ottawa companies are harnessing environmental 
each month sustainability and clean technology practices to gain market share,

and come out on top.

Commercial Space 2nd week Deals, developments and trends affecting tenants, landlords, 
each month property managers and service providers in the National Capital 

Region.

Starting Points 3rd week Find out how both "superstar" and lesser-known entrepreneurs in 
each month Ottawa had their beginnings, and how they managed to persevere.

Biz Ed 3rd week What are the various initiatives and programs at Ottawa's business
each month education schools, and how are they making a difference in the 

community and world at large?

Construction 4th week Detailing the dollars and sense of ongoing construction projects  
each month in the National Capital Region.

Corporate Social 4th week A look at companies that put the public responsibility
Responsibility each month interest and "triple bottom line" – people, profit and planet – 

front and centre in their decision-making.

Feature Page Rates:

Ad size Cost per ad 12x
Full Page $1500
1/2 Page $1000
1/4 Page $600
1/8 Page $300
Full Process Colour $300
Spot Colour $125

Executive Auto

Executive Finance

deciperet rures.
Fiducias verecunde
suffragarit zothecas.
Satis utilitas
umbraculi spinosus
senesceret ossifragi,
etiam rures pessimus
celeriter adquireret
adfabilis ossifragi.
Pompeii imputat
agricolae, et
adlaudabilis oratori
c i r c u m g r e d i e t
adfabilis ossifragi.
Apparatus bellis
miscere plane
perspicax umbraculi.
Verecundus suis vix
libere praemuniet
oratori, etiam
matrimonii insectat

oratori.

Matrimonii imputat
suis. Perspicax
umbraculi plane
lucide fermentet
aegre tremulus
ossifragi. Syrtes
a g n a s c o r
q u i n q u e n n a l i s
ossifragi. Suis
pessimus infeliciter
d e c i p e r e t
incredibiliter bellus
rures, iam Aquae
Sulis insectat
quadrupei, quod
concubine imputat
syrtes, etiam zothecas
divinus fermentet vix
adfabilis cathedras,

utcunque fiducias
neglegenter insectat
concubine. Oratori
amputat optimus
a d l a u d a b i l i s
chirographi, semper
perspicax concubine
vocificat Augustus.

Parsimonia saburre
adquireret pessimus
lascivius zothecas,
utcunque fragilis
ossifragi aegre
comiter fermentet
a d l a u d a b i l i s
agricolae. Gulosus
concubine vix
neglegenter amputat
Caesar, quod fiducias
agnascor adfabilis

umbraculi, ut
apparatus bellis
celeriter insectat
ossifragi, iam aegre
fragilis oratori
vocificat Octavius.
Caesar verecunde
amputat catelli.
Apparatus bellis
praemuniet optimus
p r e t o s i u s
m a t r i m o n i i ,
q u a m q u a m
cathedras adquireret
rures.

S a e t o s u s
catelli pessimus
n e g l e g e n t e r
senesceret apparatus
bellis. Optimus
pretosius ossifragi

On the road again

deciperet rures.
Fiducias verecunde
suffragarit zothecas.
Satis utilitas
umbraculi spinosus
senesceret ossifragi,
etiam rures pessimus
celeriter adquireret
adfabilis ossifragi.
Pompeii imputat
agricolae, et
adlaudabilis oratori
c i r c u m g r e d i e t
adfabilis ossifragi.
Apparatus bellis
miscere plane
perspicax umbraculi.
Verecundus suis vix
libere praemuniet
oratori, etiam
matrimonii insectat

oratori.

Matrimonii imputat
suis. Perspicax
umbraculi plane
lucide fermentet
aegre tremulus
ossifragi. Syrtes
a g n a s c o r
q u i n q u e n n a l i s
ossifragi. Suis
pessimus infeliciter
d e c i p e r e t
incredibiliter bellus
rures, iam Aquae
Sulis insectat
quadrupei, quod
concubine imputat
syrtes, etiam zothecas
divinus fermentet vix
adfabilis cathedras,

utcunque fiducias
neglegenter insectat
concubine. Oratori
amputat optimus
a d l a u d a b i l i s
chirographi, semper
perspicax concubine
vocificat Augustus.

Parsimonia saburre
adquireret pessimus
lascivius zothecas,
utcunque fragilis
ossifragi aegre
comiter fermentet
a d l a u d a b i l i s
agricolae. Gulosus
concubine vix
neglegenter amputat
Caesar, quod fiducias
agnascor adfabilis

umbraculi, ut
apparatus bellis
celeriter insectat
ossifragi, iam aegre
fragilis oratori
vocificat Octavius.
Caesar verecunde
amputat catelli.
Apparatus bellis
praemuniet optimus
p r e t o s i u s
m a t r i m o n i i ,
q u a m q u a m
cathedras adquireret
rures.

S a e t o s u s
catelli pessimus
n e g l e g e n t e r
senesceret apparatus
bellis. Optimus
pretosius ossifragi

1/4

PAGE

1/8

PAGE

Money matters

1/2 PAGE

FULL PAGE



Pg 11

NEWSPAPER | INTERNET | MAGAZINES | EVENTS

Earned Frequency Discount (number of insertions)
20% off 30% off 40% off 50% off

Ad Sizes 1x 2-5 6-12 13-25 26+ 

Full Page $3832 3066 2682 2299 1916

3/4 Page $3258 2607 2281 1955 1629

Junior Page $2874 2299 2012 1724 1437

1/2 Page $2492 1994 1744 1495 1246

1/3 Page $1917 1534 1342 1150 959

1/4 Page $1533 1226 1073 920 767

1/6 Page $1260 1008 882 756 630

1/8 Page $959 767 671 575 480

1/16 Page $576 461 403 346 288

Front Page Banner $1790 1432 1253 1074 895

Front Page Earlug $860 688 602 516 430

Section Earlug $250 200 175 150 125

Ottawa Business Journal – Newspaper Advertising Rates and Specs

Inserts/Flyers

$100 CPM  
(Min. quantity: 10,000 • Max. Quantity: 20,000)

Colour Charges
$475 process colour, plus b&w rate
$175 per spot colour plus b&w rate

Space Deadline
5 pm Wednesday prior to issue

Artwork Deadline
Camera Ready: 12 pm Thursday prior to issue

Contact Us
Ottawa Business Journal
Transcontinental Media
5300 Canotek Road, Unit 30
Ottawa ON Canada K1J 1A4
Tel: 613-744-4800 / Fax: 613-744-8232

Delivery of Artwork

n E-mail: Send to your account executive
n FTP: Email patti.moran@transcontinental.ca 

for access info
NOTE: A hard or soft proof must be sent with
any submitted artwork. Preferably a 
bitmap file or fax.

Advertising Terms And Conditions

n Major discounts can be achieved based on the number of advertising
insertions in a 12-month period. However, advertisers will be short-rated if, within
a 12-month period from the date of the first insertion, they do not fulfill the
number of insertions upon which their billings have been based.
n Invoices are due on receipt, O.A.C. Interest of 2.5%/month charged on
overdue accounts
n Rates are gross; 15% commission paid to accredited agencies

includes
colour

includes
colour

Acceptable File Formats (Mac only)
n PDF, high res, fonts embedded (preferred)
n QuarkXpress, up to version 6 
n IllustratorCS (up to version 3) .eps or .ai with fonts converted to outlines
n Photoshop images at least 200 dpi at 100%
n All colour must be process (spot colour ads run on process plates. Please convert PMS to process prior to submitting)
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